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Creating a Strong Employer Brand 
Company ABC is a rapidly growing tech start-up in the UK. As the company expanded, HR 
recognised the need to establish a strong employer brand to attract top talent in a 
competitive market and retain existing employees. They implemented a comprehensive 
strategy to enhance their employer brand, resulting in significant improvements. 
 
How do they achieve this? 
Internal Brand Alignment: HR conducted surveys and focus groups to understand employees' 
perceptions of the company culture, values, and employee experience. Based on the 
feedback, HR collaborated with leadership to align internal practices with the desired 
employer brand. This involved refining HR policies, enhancing employee benefits, and 
implementing initiatives that supported a positive work environment. 
 
Employee Value Proposition (EVP): HR developed a compelling EVP that highlighted the 
unique benefits and opportunities available to employees at Company ABC. They focused on 
aspects such as career growth, work-life balance, collaborative culture, and innovation. The 
EVP served as a foundation for employer branding efforts and was consistently 
communicated through various channels, including the company website, social media, and 
recruitment materials. 
 
Talent Acquisition: HR revamped the recruitment process to attract top talent. They 
updated job descriptions, incorporating the EVP elements and highlighting the company's 
mission and values. HR also leveraged social media platforms and industry-specific job 
boards to reach a wider talent pool. Additionally, they implemented a rigorous interview 
and selection process to ensure the right fit for both the company and the candidates. 
 
Employee Advocacy: HR encouraged employees to be brand ambassadors by promoting 
positive experiences and the company's culture on their personal social media platforms. 
They implemented an employee referral program, incentivising employees to refer potential 
candidates. HR also facilitated internal events and activities to foster a sense of community 
and pride among employees. 
 
Continuous Feedback and Improvement: HR regularly collected feedback from employees 
and candidates to gauge their experiences with the employer brand. They used this feedback 
to identify areas for improvement and make necessary adjustments. HR also monitored 
industry trends and competitor practices to stay updated and ensure their employer brand 
remained competitive. 
 
Results 
As a result of these efforts, Company ABC witnessed a significant improvement in their 
employer brand. They attracted top talent, reducing time-to-fill positions and increasing 
the quality of candidates. Employee retention also improved, with employees expressing 
higher job satisfaction and engagement levels. 
 
This hypothetical case study highlights how HR's strategic focus on employer branding and 
talent management can positively impact recruitment, retention, and overall company 
performance. By aligning internal practices, crafting a compelling EVP, and fostering a 
positive employee experience, HR plays a crucial role in attracting and retaining the best 
talent for the organisation's success. 


